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Anomauia. Y cmammi na ocnosi ananizy ma cucmemamu3zayii YHKYIOHATbHUX 0008 S3Ki8
NPOMUCTIOB0-8UPOOHUY020 NEPCOHANLY NIONPUEMCMBA PO3STIAHYMA 83AEMOOIA NH0OCHLKO20 (pakmopy,
30KpeMa MapKemuH2-MeHeOHCMEeHMy NepcoHany NIONPUEMCMEA, 3 1020 PEeKIAMHOI OIANbHICMIO,
BHACIIOOK 4020 BUOLIEHI GUPIUATbHI 3ACaA0U MAPKeMUH2080i CYMHOCMI peKiamu 5K Gopmu
IHGOPpMYBAHHS NPO EKOHOMIYHY YIHHICMb MOBAPI8 | 6NIUBY HA YYMAUBICMb NOKYNYI8 K YIHAM Ma
PO32NAHYMULL NJIUE HA eheKmUBHiCmb 30YmMo60i JisIbHOCHI RIONPUEMCMEA.

Knwuoei cnosa: mapkemune, pekiamua OislbHICMb, JHOOCOKUL (HaKkmop, MapkemuHe-
MEHeOHCMeHm NEPCOHALY, MOP20BENbHULL A2eHM, 30YMo6a OiAIbHICMb.

Beryn. YV cydacHMX yMoOBax TOCIOJApIOBaHHSI JIOCHIIPKEHHS CYTHOCTI
pPEKJIaMHO1 AiSUIbHOCTI 3a3HayaroTh, LI0 peKJaMa, SK HalBaKJIMBIIIA CKIIaJ0Ba
yacTUHA MapKeTI/IHFOBOI TISUTBHOCTI HII[HpI/IGMCTB € CBOEPITHUM lH(I)OpMaHH/IHI/IM
BHUXOJIOM Ha MOTEHIIMHMX CHOXKUBAYiB, KJIIEHTIB 1 JLJIOBUX napTHeplB 1 B mepiry
4epry, € OJHUM 3 €JIEMEHTIB, 1110 CHpUsI€E YCIiXy 30yTOBO1 AISUIBHOCTI MiAPHUEMCTBA.

Yemix MapKeTHHTY 3alIeXUTh Bl BIANOBIAHOCTI TOBapy BUMOTaM pHUHKY,
MPaBUJILHO HAJArO/HKCHUX KaHANIB PO3MOJUTY, MPABUILHOTO BCTAHOBJICHHS IIiH,
0COOHMCTOTO MPOJAXKY 1 AKICHOT pekiamMu. Pekiiama rpae B pi3HUX «MapKETUHTOBUX
KOMaHJIax» PI3HI poJil, aje He3aJIeKHO BiA i1 QyHKIIT B OyJb-sKiil MapKETHHIOBIH
CUCTEMI pekJiamMa 1 ii JIli MOBUHHI OyTHM CKOOPJAMHOBAHI 3 yciMa 1HIIMMHU BHUIAMH
MapKETUHTOBOT AiSIbHOCTI [ 1-3] Ta X B3aEMOJIEIO 3 JIIOJACHKUM (haKTOPOM.

BukJiiax 0CHOBHOro MaTepiajty 10CTiIKeHHS.

Ha mignmpueMcTBi B3aeMoJlisi MEHEIKEPiB-MAPKETOJIOTIB 3 MOCTadaIbHUKAMHU
CUPOBUHHU, MaTepiaiiB, HamiB()aOpUKaTIB JT03BOJISIE OMEPATHUBHO 1 TOYHO OLIHUTH
BapTICTh 3aMOBJICHHS] KOHKPETHOTO TOBApy IS TIEBHOTO CIIOKMBAaya 3 ypaxyBaHHSIM
TEXHOJIOTIYHOTO TMPOIECY CHEiaIbHO PO3pPOOJIEHOr0 Il BHKOHAHHS IHOTO
3amoBiieHHs [4, 5]. IlpuknagoM eQeKTHBHHX B3a€MOBITHOCHH MEHEIKEPIB 1
MapKeTOJIOTIB € OTPUMAaHHS JI0JaTKOBOI'O TEPMIHOBOIO 3aMOBJICHHS, KOJM Ha
MIIITPUEMCTBI BxKe chopMOBaHa 1 Jiie BUpoOHMYA TTporpama.

[Ipu Bcili mnpUBAOIMBOCTI JJisi MIANPUEMCTBA 1 MapPKETOJIOTIB HOBOTO
3aMOBJICHHS 1€ MOKE€ IPUBECTU JI0 HECBOEYACHOTO BUKOHAHHS paHille MPUHHATUX
3aMOBJIEHb 1 MOXJIMBHUX (piHAaHCOBMX BTpar. B 1poMy BUNAAKYy A0 BHUPILICHHS
MUTaHHA [P0 MPUUHATTA YNPABIIHCHKOTO pIMIEHHA [P0 HOBI 3aMOBJICHHA
JOJIy4a€TbCS  MEHEIKMEHT MEepPCOHANy, pPEKIaMyeTbCcsl HOBE 3aMOBJIEHHS 1
MPUIAMAETHCS PIMIEHHS MPO JOLIBHICTH HOBOI PO3POOKH, @ OCHOBHHMM JDKEPEIOM

61



»
5y
HAJXO/KEHHS HOBUX 1/Ie BUCTYIAIOTh ICHYIOUl Ta TMOTEHIIMHI KII€HTH, (haxiBii
chepu HayKOBO-TOCTIAHUX 1 JOCHTITHO-KOHCTPYKTOPCBKHUX POOIT , MAaTEHTO3HABII],
BUHAXITHUKU. Mapkeroyor, sSKuid mOpuilMae 3aMOBJIEHHS, MOXE HE 3HAaTU PO
crieti(iKy TEXHOJOTIYHOTO MPOIIECY 1 OKPEMHUX Omepalliid, a TakoX Ipo crnerudiky
BUKOPUCTOBYBAaHMX MarepiaiiB 1 HamiBhaOpUKaTiB, HEOOX1IHUX JJIsi BUTOTOBJICHHS
HOBOT'O BUPOOY, ajie BiH MOBUHEH MPUNUHATH 3aMOBJICHHS 1 BUBHAYUTH HOTO BapTICTh.
B3aeMo03B's130k 1 CHHXpOHI3allisl AiSIbHOCTI MEHEKEPIB 1 MapKETOJIOTIB 0 BUMOT
MOKYMI[IB 3a0€3MeUyIOTh 3aTHICTh ONIEPATUBHOTO BUSBJIICHHS TIEPEBar BJIACTUBOCTEH
MPOJIYKIii, Ha SIKY HAJINIUIO 3aMOBJICHHA. MapKeToJI0TH MPUIMalOTh PIIIEHHS MPO
BUOIp TOBapiB 1 PUHKIB 30yTy, aje Il PIMIEHHS 1307hOBaHI BIJ BUPOOHUYUX
MiPO3A1IIB, TOMY JISUTHHICTh SIK MEHEIKEPiB, TaK 1 MAPKETOJIOTIB BUMArae B3aeMOIi1
3 INTAHOBUMH 1 BAPOOHUYHUMH TI1PO3I1IaMHu.

3aBAgaHHs BCIX MIAPO3JAUIIB MIAIPUEMCTBA - 11€ PO3YMITH TMOTPEOHU TMOKYIIIIB 3
HEOOXIJTHICTIO CTBOPEHHS IMOMUTY HAa MPOAYKIIIO, IO BUIYCKAETHCA. YTPaBIIIHHS
BUPOOHMIITBOM, MPOAAX 1 OOCIyrOBYBaHHS MOKYIIIB MOBUHHI BHKOHYBAaTHCS 3a
YMOBH, III0 MEHEKePU-MAPKETOJIOTH MalOoTh BIAMOBIAHI 3HAHHS Ta JOCBIJ MO
BCbOMY JIQHIIOTY BHUpPOOHMIITBA Ta peaiizamii mpoaykuii. MeHemkepu NOBHHHI
MOCTIHO BHpIIIYBaTH MpoOJieMd €e(EKTUBHOTO YIPAaBIiHHA Ta ONTUMAJIbHOIO
MOETHAHHS BCIX CKJIAJIOBUX, YHUKAIOUU O€3LUIBHUX BUTPAT, IKUX MOXKE HE OyTH IpH
HAasIBHOCTI AKICHOT 1H(OpMallii Ha BCIX PIBHIX YIPABIIHHS HiAIPHEMCTBOM.

Jocsartu epeKTUBHUX PEe3yJIbTaTiB MOXKIMBO TAKOXK TOJI1, KOJIM LIJIECIIPSIMOBAHO
pPO3BUBATH y KEPIBHUIITBA BMIHHS YIPABISATH SK BUPOOHHYMUM MIPOIIECOM, TakK 1
YIOPABIATH JIOJbMHU, OO'€KTUBHO CTaBUTUCA JO BIPOBAPKCHHS HOBUX METO/IIB
TISTIBHOCTI MANPUEMCTBA, 1€ BCl MpalliBHUKK TOBHHHI BiI4yBaTH ceOe YICHAMHU
€IMHOI KOMaHAu. Tak, Npu TPUHHATTI NPABUIBHOTO pIIIEHHS OIepaliiHuii
MEHEJKEp TMOBUHEH 3HATH, IO B Il CHUCTEMI YITKO peali3yeThCsl oOrepalliifHa
¢byHKIisA, TOOTO CYKYMHICTh i MO TepepoOllll pecypciB, sKI OTPUMYIOTH 13
30BHIIIHBOTO CEPEAOBUINA, HYOMY CIpHsUIa [iSTIBHICTH MapKETOJOTIB-JIOTICTIB 1
OCTaHHS (YHKIIS - 1€ peam3au1ﬂ npoz[yKun 1 HamaHHS TOCIYT TMOKYIISIM Y
30BHIIIHBOMY CEPEIOBHINI, J€ 3HOBY MIJKIIOYAIOTECA MAapKeToJoru. BoHH
MPOBOAATH aHAJI3 30BHIMIHBOTO CEPEOBHINA MiAMPUEMCTBA, 30KPEMa, COIIAIBHUX
noTped HaceJeHHs, IO BUMAara€ YyBa)KHOTO BIJCTEXKEHHS TMPOIECIB, SKI TaM
BiJI0OYBaIOTHCS, @ TAKOXK OIIHKU (DAKTOPIB 1 BCTAHOBIIEHHS 3B'SI3KIB MK HUMHU SIK Ha
MOYaTKy BUPOOHUYOTO IPOIIECY, TaK 1 IPH peatizallii MpoIyKIii.

Tpaauiiiini BUpOOHMYI MIAPO3AUIA BUTPAYArOTh MaJI0 Yacy Ha B3aEMOJIIIO,
HaIPUKIIAJ, 3 MJIAHOBO-€KOHOMIYHUM BLIIIOM a00 3 KOHCTPYKTOPCHKUM BIJUIIIIOM,
KWW BIAMOBIZA€E 3a CTBOPEHHS HOBHUX 3pa3KiB TOBapiB I CIOXHBadiB. Tomy B
CydYaCHUX YMOBaX 3aBJaHHS BCHOTO IE€PCOHANTY 1 MIAPO3ILIIB MiANPUEMCTBA -
BUPOOJISATH TIJIBKU Ty NPOAYKIIIO, SIKA KOPUCTYETHCS TIOMUTOM. TakuM YHHOM,
CTBOPIOETHCSI CEPEIOBHINE MMANPUEMCTBA, 1€ HOBI i€l 1 HOBI BUPOOM CTalOTh
B3a€EMOTOB'SI3aHUMH ~ CKJIAJIOBUMH, 110 BIUIMBAIOTh HA TO3UTHBHUN  IMIIDK
H1IpUEMCTBA.

HoBi BUMOrM cHOXXHBauiB MOPYIIYIOTh BCTAHOBJICHUM PUTM BUPOOHHUYOTO
npoLecy, 3MYIIYIOTh KEPIBHUITBO MIANPUEMCTBA BpPAaXOBYBAaTH  CIIOKHMBYI
BJIACTUBOCTI MPOAYKIIIi, 1[0 Ja€ M 3HAYHI MepeBaru sk y BUOOPI HOBOI MPOMYKIIII,
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TakK 1y BUOOP1 HOBHX MEPCIEKTUBHUX PUHKIB 30yTy, TOOTO KOKEH €Tal 1 BiAMOBIIHA
sl KEpIBHUKA BUMAraroTh MPUUHATTS IEBHOTO YIPABIIHCHKOTO PIIIICHHS.

3aBIaHHsS MapKEeTOJIOTIB MIiAMPUEMCTBA MOJATAIOTH Yy TOMY, IIOO MmigiOpatu
HEOOX1AHI pekiaMHI 3aco0u J0 MOTPiOHOI ayAuTOpii CMOKUBAYIB 3 ypaxXyBaHHSIM
yacy, B HaWKpamioMy OTOYEHHI 1 B CaMOMYy HEOOXIJHOMY MicCIli, 100 peKIaMHe
MOBIJOMJICHHSI HE TUIBKH JOCSIJIO HAMOUIBII IIMPOKOI ayauTopii, aje TaKoxXK
MPUBEPHYJIO yBary 1 CHOHYKAJIO MOKYMNIIB /10 MEBHUX 1. MapkeTonor moBUHEH
BUPIIINTY LI€ 3aBJIaHHS HA BUCOKOMY PiBHI PEHTAa0EIbHOCTI, 1100 HEe OyB MOPYILICHUI
Oastanc Ge3nepepBHOCTI, YaCTOTHOCTI Ta OXOIUJICHHS 1H(OPMAITIEIO TTPO TOBAP.

[Ipn BHOOPI KOHKPETHUX pEKIAMHUX 3ac00iB (Ta3eTu, KypHaiH, OyKIETH,
TenebadeHHs, pajaio, IHTepHeT, pexiiaMa Ha TPAHCIIOPTI TOIO) MapKETOJIOT TOBUHEH
HacaMIiepe]] BUBUYUTH JICKIJIbKA BOKJIMBUX YMHHUKIB [2, 6-8]:

® 3arayibHi 1111 1 CTPATETiIo MIAMTPUEMCTBRA,;

® TIONHWT HA JIaHYy peKIIamy;

e reorpadiyHe OXOIUICHHS PEeKJIaMU;

® PO3MIp 1 XapakTep ayauTOpii KOKHOTO PEKIAMHOTO 3aC00Y;

® Mipy AOXIJHOCTI 1 MOTHBAIIMHY 3HAYYIIICTh PEKIAMHOTO 3aC00Y;
® pEeHTA0ENIbHICTh PEKJIAMH.

Sk11o ofHI€O 3 MIeH MapKETUHTOBOI 1 PEKIAMHOT JIISITBHOCTI MiAMPUEMCTBA €
PO3UIMPEHHS  PUHKY 30yTy TOBapiB, TO BHOpaHUW pEKJIaMHUN 3acid TOBUHEH
IPEACTaBIATUA 1HTEpEC SK JJIsl MOKYIIIB, TaK 1 MOTEHIINHUX auiepiB. Hampukian,
AKIIO B 3a7aul BXOJUTh CTUMYJIOBaHHA 30yTy BUpPOOY, LIO MPOJAETHCS IO BCIi
KpaiHi Ha OJHOMY 3 130JIbOBAaHUX PHUHKIB, TO peKJiaMa MOBHHHA KOHIICHTPYBATUCS
nepeayciM B MICIIEBUX 1 peTioHAIbHUX 3ac00ax MacoBoi iHGopMmairii. 3 1HIIOro 00Ky,
AKII0O METOI0 PEKJIaMHM € TiJIBUIIEHHS pemyTallii MiANpUeEMCTBa, PEKIaMOaBellb
MOX€ TMOXKEPTBYBATH 30yTOBUM MOTEHI1AJIOM MICIIEBUX MOTEHIIIMHUX MPOrpaM Ha
KOPHCTh MPECTHKY BUCOKOSKICHUX MPOTPaM HaIlllOHATHHHUX TEIIEMEPEeXK.

[{ina BUpOOY 1 LIHOBA CTpATErisl TAaKOX MOXKYTh BIUIMHYTH Ha BUOIp 3ac00iB
MacoBoi 1H(opMarlli sk 3acid pexknamu. LliHoBe 0OrpyHTYBaHHS 4acTO € KIFOUYOBHUM
MIPDKYBaHHSIM MpPH BH3HAYEHHI MICLs TOBapy Ha puHKYy. Hampuknaza, BupoOu 3
BHCOKOIO LIHOK BHMArarTh 3aJIy4€HHS MPECTHKHUX 3aCO0IB pEKJIaMU IO BHUCOKIM
KJIACOBIM O3HAIIl JIJISl TIATPUMKH PUHKOBOTO IMIIKY.

Takum yuHOM, B 33]]1a4y MAapKETOJIOT1B BXO/IUTh:

e BuOIp 3 iH(poOpMalii  XapaKTEepUCTUK, SKI HAUOUIBII  MIAXOASATH IS
NPUNHATTS, TPUA0AHHS 1 BAKOPUCTAHHS IAaHOTO TOBApY;

® CIBBIJIHECEHHSI IMX JAHUX 3 XapaKTEPUCTUKAMU ayJUTOpii, 1[0 OTpumaia
pEKJIaMHE OTOJIOLIEHHS 3 TOMOMOIO0 BUOPAHUX PEKJIAMHUX IHCTPYMEHTIB.

Peknamua ctpareris mianpueMcTBa 0a3yeTbcsl HAa JOCKOHAJIbHOMY 3HAHHI
3BHYHOTO CTWJIIO TMOKYIKH 1 CTaBJE€HHI J0 Hei MaOyTHHOTO KITI€HTA.

[Ilo6 ycmimHO MpocyBaTH MPOAYKIIO HAa PHUHOK, MIANPUEMCTBO CIUIBHO 3
daxiBUAMH-MapKETOJIOTaMyd TOBUHHE TMpOaHaNi3yBaTH BCl CTali MPOXOJKEHHS
TOBapy - Bif BI/Ip06HI/IKa 70 KIHIIEBOTO CHoOXuBada. Tpeba BpaxoByBaTh 1
OI[IHIOBATH PEAaKI[I0 TMOKYIIS HAa TOW YW IHIIMH BHTJSAI pEKJIaMHd Ha BCIX
CTaaigX NOKynku ToBapy. llle m0 TOro sk mMOKyIeub yXBajJuB PIIICHHS MIO-
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HeOyap mpuadaTv, pekiaMoAaBellb BXXE€ MOXE Ha HbOTO BIUTMBATH, HANPUKIA,
KOJIU MaWOyTHIA KJIIEHT BHUXOJWTh Ha BYJIHMINO, KOJU JHUBUTHCA TEJEBI30P,
cilyxae pajalo, 4uTae ra3ery ado CUAUTH 32 KOMIT IOTEPOM.

EdexTuBHOIO peKIIaMHOIO0 CTpaTeri€elo Moke OyTH TUIBKM TOBHHMM aHai3
MOTHUBIB CHOXUBaHHA [3]. SIKiIo ToBap 3aJ0BOJIbHSE TOKYIIsS 1 pekiIama
BIUIMBAE HA HBOTO B MOTPIOHUN gyac 1 B MOTpiOHOMY MicIli, ToBap Oyze
POJABATUCS.

Panime BBaxasioch, 1o pexiama 3abe3nedye mrydyHe AUPEepeHiloBaHHs PI3HUX
OJTHOTUITHUX TOBapiB, 3HIKYIOUM TUM YYyTJIMBICTH MOKYMIIB 10 3MIHU IiH. Takum
YUHOM, peKjamMa BUCTYyMa€ CIOocoOOM MaHIMYIIOBaHHS CBIIOMICTIO TMOKYMIIB 1
dbopMyBaHHSIM B HUX PI3HHX YSBJIEHb PO E€KOHOMIYHY I[IHHICTH TOBapiB. 3apa3s
peKJamMy po3risaaroTh K GopMy 1HPOPMYBaHHS Ta BIUIMBY Ha YYTIUBICTh MOKYTIIIIB
K ImiHaM. Pexilama KOHIIGHTPYEThCS Ha TMEPEKOHAHHI TMOKYMIB, IO JaHe
MiAIPUEMCTBO MPOMOHYE CTAaHAAPTHI TOBAPH 32 CAMOIO HU3BKOIO IIHOIO HA PUHKY.

[TinmpuemMcTBa 3 KOHKYPEHTHOIO CTpaTEri€l0 Ha OCHOBI IudepeHuianii AKicHOT
MPOAYKINi 3a JOMOMOrOI peKJIaMu TOBUHHI TEPEKOHYBAaTH TOKYIIIB caMe Yy
KOPUCHOCTI TOBapy, a H€ MOro ImiHM. TakuM YUHOM, pEKjamMa pO3LIUPIOE KOJIO
MOKYTIIB, SIKI YyTJIMBI SIK 10 PIBHS I[IH Ha TOBapH, TaK 1 A0 iX KOpUCHOCTI. Lle Moxe
MPUBECTU SK J0 30UIbLIEHHS MPOJAX, TaK 1 /0 iX CKOpPOYEHHS. 3apa3 TaKoX
3’SIBUJIACh TyMKa, 10 e(heKTHBHUM METOJOM CTHMYJIOBAHHS MPOJaX € HE peKiiama,
a BUKOPHUCTAHHA MOCIYTI TOPTOBEJIbHUX areHTIB, SIK1 al0OTh MOSCHEHHS MPO BEJIUKY
I[IHHICTh a00 KOPHCHICTh came JaHoro ToBapy. YUum Ouibll yHIKaIbHUNA a0o0
JOPOXKUMN TOBap, THUM OlIbIIe 3yCWJIb HEOOXITHO areHtry (MEHeIKepy) Ui
YCHIIIHOTO MpOCYBaHHS TOBapy Ha pHUHOK. He 3Hawouum peanbHOI €KOHOMIYHOI
I[IHHOCTI JJaHOTO TOBapy, MOKYIIEllb HE B 3M031 BUBHAYUTU BUCOKY UM HHU3bKY I[IHY
BCTAHOBWJIM TMPOJABI. Y TaKWX BHUIAJIKaX AaKTHBI3AIlld 3YCHJIb TOPrOBEJIbHUX
areHTiB, 3 METOI0 3allIKaBJIICHHS MOKYMI[IB, MOXE MPUHECTH CYTTEBUI MPHUPICT
MPOJIaXKy HaBITh O€3 3HWKEHHS LIIHU Ha TOBap.

BucHoBkm.

TakuMm 4MHOM, B3a€MO3B’ 30K JIFOJCHKOTO (PaKTOPY 1 pEeKJIaMH B €()EKTHUBHOCTI
30yTOBOT AiSTBHOCTI MiJMPUEMCTBA MOJISATAE B HACTYITHOMY:

® AKIIO MOKYILI HE PO3YMIIOTh €KOHOMIYHY LIHHICTh TOBApPY, TO HU3bKA I[1HA HA
HBOTO HE TapaHTYE YCIIiX 30yTOBOI TiSTILHOCTI MANMPUEMCTBA,

® SKIIO MOKYILI T0oOpe 03HallOMJIEH] 3 IepeBaraMu JaHOro TOBapy, TO HaBITh
BHCOKA I[iHa MOX€ JIUIINTHA HOTO HAa PUHKY;

® SKIIO TOPTOBEJIbHI areHTH (MEHEIKEpPH) SIKICHO TOSICHIOIOTH MOKYIILSIM
BI/IMOBIHICTh BUCOKOI I[IHU TOBApy Ta MOro €KOHOMIYHOI LIHHOCTI, MaJiHHSA
POJaX MOXKE HE OyTH;

® CYMIIICHHS IPOJAX 3 KOHCYIbTAIlISIMH areHTIB BIJIBOJIKAE TMOKYIIB BIJ
CIIBCTaBJICHHS TOBApPiB 3a PIBHEM I[IHOBOi KOHKYPEHIIIi 1HIIIMX BUPOOHHUKIB;

e kBali(iKOBaHI TOProOBEJbHI ar€HTH 3HIKYIOTh UYTJIMBICTh MOKYIIIIIB O PIBHS
BHUCOKOI I[IHM Ta 3aJlydaloTh Ha PHHOK HOBHX IMOKYMI[IB, TUM CaMUM
MOCHIIIOIOYH €(EKT PEKIIAMHU.

OcCKiTbKM MapKeTHHI CTaBUTh B IICHTP yBaru CHOXKMBaya, TO BCS pobOoTa
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MapKETOJIOTIB 1 MEHEIKEPIB MiJIMPUEMCTBA, SIKI BUKOPHCTOBYIOTh NPUHIUIH 1
METOJY MapKETHHTY, TOBUHHI OyTH CIPSMOBAHI Ha MIAMNOPSAIKYBaHHS BUPOOHHUIITBA
Ta peaiizallii IpoaAyKIlii IHTepecaM CHoXKuBada. B cuiy 1boro pekjiaMHa JisUIbHICTh
MiIPUEMCTBA Ta 11 B3aEMO3B’SI30K 3 MAPKETHHT-MEHEPKMEHTOM TIepCOHAITY TIOBHHHI
HOCUTH HE TUIBKU TOTOYHMM XapakTep, a W OyTH CIpsSMOBaHI Ha JOBFOCTPOKOBE
MIPOTHO3YBaHHsI 00’ €My 1 XapakTepy MoTped CroK1UBayiB.
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Abstract. Advertising as the most important component of the marketing activities of
enterprises is an information release for potential consumers and business partners, and, first of
all, is one of the elements that facilitates the success of sales activities of the enterprise. Advertising
actions should be coordinated with all types of marketing activities and their interaction with the
human factor.

The interaction of marketing managers at an enterprise with suppliers of raw materials,
materials, semi-finished goods allows them to quickly and accurately estimate the cost of ordering a
particular product for a concrete consumer.

Interconnection and synchronization of the activities of managers and marketing specialists
to the requirements of buyers provide the ability to promptly identify the benefits of product
properties, which received an order. Marketing specialists make a decision on the choice of
products and markets, but these decisions are isolated from the production units, so the activities of
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both managers and marketing specialists requires interaction with the planning and production
units.

The operating manager should know the set of actions on the processing of resources that are
received from the external environment, which was facilitated by the activities of marketing
specialists and logistics specialists. Marketers re-connect in the sale of products and services to
customers in the external environment.

The task of the enterprise’s marketers is to choose the necessary advertising tools for the
desired audience of consumers so that the advertising message not only reaches the widest
audience, but also attracted attention and prompted buyers to certain actions.

Thus, the task of marketing specialists includes:

* the choice of information characteristics that are most suitable for the adoption, purchase
and use of this product;

* the correlation of these data with the characteristics of the audience which received an
advertisement with the help of the selected advertising tools.

In order to successfully the products promote on the market, the company, together with
marketing specialists, should analyze all stages of the passage of goods - from producer to final
consumer.

Advertising acts as a way of manipulating the consciousness of buyers and the formation of
different ideas in them about the economic value of goods; it expands the range of buyers who are
sensitive to both the level of prices for goods and their usefulness.

Thus, the relationship of human factor and advertising in the efficiency of sales activities of
the company is as follows:

* if buyers do not understand the economic value of the goods, then the low price for it does
not guarantee the success of the sales activity of the enterprise;

e if buyers are well acquainted with the benefits of this product, then even a high price may
leave it on the market;

* if the sales agents (managers) explain to the buyers in a qualitative way the high price of the
goods and its economic value, the drop in sales may not be;

» combining sales with agents' consultations diverts buyers from comparing products at the
level of price competition of other manufacturers,

* the qualified sales agents reduce the sensitivity of buyers to high prices and attract new
customers to the market, thereby enhancing the effect of advertising.

Keywords: marketing, advertising activity, human factor, marketing-management of
personnel, sales agent, sales activity.
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